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Key messages 

 More than one in five children are overweight or obese before they start primary school, 

and this figure rises to more than one in three by the time they leave Year 6.1 This is putting 

our children at risk of developing serious health conditions such as Type 2 diabetes, heart 

and liver disease and cancer as well as related mental health problems. 

 The UK spends about £6 billion a year on the medical costs of conditions related to being 

overweight or obese.2 This figure is likely to be dwarfed by the indirect costs of obesity to 

employers and to society due to unemployment, early retirement and associated welfare 

benefits.  

 In the 2016 Budget the government announced the introduction of a new levy on soft drinks 

that contain added sugar to help tackle childhood obesity. In England, the new levy revenue 

will be invested in programmes to support physical activity and balanced diets in school 

aged children. 

 The Obesity Health Alliance, a coalition of more than 35 health charities, medical royal 

colleges and campaign groups, strongly support the soft drinks industry levy and welcome 

plans to invest revenue in measures to support public health schemes to tackle childhood 

obesity. 

 
About the soft drinks industry levy 

 There is a clear link between sugar intake and childhood overweight/obesity, as illustrated in 

the Scientific Advisory Committee on Nutrition’s July 2015 report on Carbohydrates and 

Health.3 With 30% of the sugar in children’s diets coming from sugary drinks,4 it is clear that 

action is needed in this area.  

 The levy is expected to raise around £520m in the first year.5 This is likely to fall over time as 

manufacturers remove sugar from their products and consumption of sugary drinks falls. 

 In addition to promoting reformulation, the evidence base is clear that a soft drinks industry 

levy is also likely to have a positive health impact by reducing consumption of sugary drinks.6  

 It is important that the levy is comprehensively evaluated so that it can be refined and 

adjusted to continually deliver public health gains. 

 Polling from March 2016 found that 69% of the public support a tax on sugary drinks.7 

Plans to allocate revenue 

 The Government has stated that in England, revenue from the soft drinks industry levy will 

be used to double the PE and sport premium for primary schools, expand school breakfast 

clubs and support more secondary schools to offer a longer school day, including more 

sport.  



 For Scotland, Wales and Northern Ireland, the Barnett formula will be applied to spending 

on these new initiatives in the normal way. 

 The OHA welcomes plans to reinvest revenue raised by the levy to support public health 

schemes to tackle childhood obesity. 

 The reinvestment plans should be kept under review to ensure they are delivering effective 

public health gains in tackling childhood obesity.  

 It is vital that sustainability of funding for these public health programmes is considered by 

Government as some manufacturers will reformulate products to avoid paying the levy 

meaning the revenue will be reduced over time. 

 

For more information about this briefing or the Obesity Health Alliance, please contact: 

Caroline Cerny / caroline.cerny@ukhealthforum.org.uk / 020 7832 6928 

 

About the Obesity Health Alliance 

The Obesity Health Alliance is a coalition of more than 35 national organisations that have come 

together to represent the unified voice of the public health sector on issues relating to overweight 

and obesity in the UK.  Via our wide membership, the OHA represents the views of hundreds of 

thousands of health professionals and public health experts across the UK whose scope of work 

includes cardiovascular disease, diabetes, cancer, nursing, mental health and child health. 
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